How the Results of this Analysis Compare to Previous

Studies

The results of this analysis differ from
both the Nsiah and Spencer (2008)

and the Barnes and Palmer (2019)
studies for several reasons. First,

this section will compare the results
and methodology between this study
and Nsiah and Spencer followed by a
discussion of how the results of this
analysis compare to that of Barnes and
Palmer.

The Nsiah and Spencer study was
also based on a survey of visitors

that was administered in 2007. This
study focused solely on estimating
the impact of non-resident visitor and
volunteer spending along with facility
expenditures by the hatchery on the
Spearfish economy. The authors found
that non-resident and volunteers
spent a total of $844,141 in Spearfish
during the period of May through
September. This equates to $1,122,707
in 2021 dollars.® The authors estimated
that the total economic contributions
to the Spearfish economy based on
direct expenditures was $2,141,759
($2007) or $2.85 million ($2021). Total
economic contributions were calculated
based on direct visitor and volunteer
expenditures ($844,141) and direct
expenditures made by the hatchery
($752,960).

The survey questionnaire used by
Nsiah and Spencer asked visitors
similar questions about their
expenditures. Respondents were asked
to break down their expenditures

into economic sub-categories such

as spending on hotels and camping
accommodations, meals and groceries,
transportation, and souvenirs as did
the 2021 survey. Based on an estimated
non-local visitor count of 20,501, May
through September, the average
expenditure per visitor computes to
$41.17 ($2007). This estimate equates
to $54.76 in 2021 dollars.

Several possible reasons exist for
why the average expenditure per
visitor is higher than the estimate
determined in this analysis ($54.76
versus $29.45) as well as why the total
estimated expenditures are lower
($1.1 million versus $4.3 million). The
main reason for the difference in total
direct spending is that Nsiah and
Spencer rely on a much lower count
of visitors in their analysis (20,501)
compared to this analysis (147,600)
Nsiah and Spencer adjusted the total
number of visitors to the hatchery to
estimate the number of visitors that
only visited Spearfish in order to visit
the hatchery. In contrast, the higher
number of visitors used in this study

An employee at the hatchery feeds the trout.

include hatchery visitors who would
have visited and stayed in Spearfish
even if the hatchery did not exist.!¢
Another reason for the difference in
estimates is that Nsiah and Spencer
defined their locality to be much
smaller than Lawrence County, the
definition used in this analysis. Nsiah
and Spenser defined their locality to be
the zip code area for D.C. Booth. The
practical implication of using a smaller
geographic scale is that a greater
amount of spending leaks out of the
area in each spending round, resulting
in a lower economic multiplier.

The Barnes and Palmer study looked
at estimating the economic impact of
the McNenny State Fish Hatchery
located in Spearfish but focused on a
slightly different aspect of economic
contributions. Instead of analyzing
the economic contributions of visitor
spending, the authors evaluated the
monetary contributions of hatchery
expenditures and fish production to
the entire State of South Dakota,
along with angler expenditures
associated with targeting hatchery fish.
Consequently, the results of this study
are not directly comparable to this
analysis.

2The CPI inflator for the period December 2007 through December 2021 is 1.33. hitps://www.bls.gov/data/inflation _calculatorhim.
“Nsiah and Spencer refer to these visitors as “casuals” and estimate that casual visitors accounted for 67,903 out of a total of 117,57} visitors in 2007.
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Value of Recreational Fishing

The previous section presented the
importance of the hatchery to the
greater Spearfish regional economy
in terms of how expenditures by the
hatchery and visitors contribute to
the total number of jobs and spending
in the area. However, this does not
measure the net economic benefit
(i.e., consumer surplus) to either the
individual participant or in aggregate
to the local community. While this
study is unable to estimate the total
economic benefit hatchery visitors
receive from their experience, it is
possible to estimate the economic
benefit associated anglers experience
fishing for hatchery trout using

information from other studies. As

a reminder, net economic benefit

is the difference in the total value

an individual places on a good or
service and the actual financial outlay
associated with obtaining the good or
service. The total net economic benefit
that the hatchery provides to the
community would be the summation of
all the users individual net benefits.
Figure 3 shows the relationship
between expenditures and net
economic value for a hypothetical
recreational angler. An individual
angler’s demand curve gives the
number of trips the angler would take
per year for each different cost per

Figure 3. Individual Angler's Demand Curve for Fishing Trips

Cost per Trip ($)
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Net Economic Value
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10 Expenditures
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0

At a cost per trip of $20 the angler
takes 10 trips, with a total willingness
to pay of $375 (area acde in Figure

3). Total willingness to pay is the
total value the angler places on
participation. The angler will not take
more than 10 trips because the cost
per trip ($20) exceeds what he would
pay for an additional trip. For each
trip between zero and 10, however,
the angler would have been willing

to pay more than $20 (the demand
curve, showing marginal willingness
to pay, lies above $20). The difference
between what the angler is willing to
pay and what is actually paid is the net
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trip. The downward sloping demand
curve represents marginal willingness
to pay per trip and indicates that each
additional trip is valued less by the
angler than the preceding trip. All
other factors being equal, the lower the
cost per trip (vertical axis) the more
trips the angler will take annually
(horizontal axis). The cost of an angling
trip serves as an implicit price for
angling since a market price generally
does not exist for this activity. At $60
per trip, the angler would choose not to
fish but if angling trips were costless,
then the angler would take 16 trips.

10 15
Trips per Year

economic value. In this simple example,
therefore, net economic value is $175
(($55-$20) x 10 + 2) (triangle bed in
Figure 3) and angler expenditures

are $200 ($20 x 10) (rectangle abde

in Figure 3). Thus, the angler’s total
willingness to pay is composed of net
economic value and total expenditures.
Net economic value is simply total
willingness to pay minus expenditures.

The relationship between an
angler’s total willingness to pay
(i.e., total economic value) and
actual expenditures is the basis for
asserting that net economic value is
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an appropriate measure of the surplus
benefit an individual derives from
participation in an activity and that
expenditures are not the appropriate
benefit measure. Expenditures are
out-of-pocket expenses on items an
angler purchases in order to fish. The
remaining value, net willingness to pay
(net economic value), is the economic
measure of an individual’s satisfaction
after all costs of participation have
been paid (including how an individual
angler values time). Summing the net
economic values of all individuals who
participate in an activity derives the
value to society. For our example let



us assume that there are 100 anglers
who fish at a particular wildlife
management area, and all have demand
curves identical to that of our typical
angler presented in Figure 3. The total
net economic value (or net benefit) per
year of this wildlife management area
to society is $17,500 ($175 x 100).

The D.C. Booth Hatchery provides
use benefits to two primary groups

of people: visitors and anglers.
Because the hatchery does not

charge an admission fee, the net-
economic value for visitors is likely

to be significant. Unfortunately, the
visitor survey was not designed to
solicit information pertaining to the
hatchery’s net economic benefit as

a properly designed survey would
impose considerably more time and
thought from respondents. The second
group, anglers, benefit from being
able to participate in a recreational
activity (i.e., fishing) in an area stocked
by the hatchery that likely would not
be able to provide recreational fishing
amenities for trout otherwise. The
remainder of this section will focus on
estimating the net economic benefit of
the hatchery’s stocking operations for
anglers.

During the year 2020, D.C. Booth
stocked over 50,000 catchable trout

from eight to fourteen inches on tribal
and military lands. Eight reservations
were recipients of stocked fish:
¢ Cheyenne River Sioux Tribe in
South Dakota
e Crow Tribe in Montana
e Fort Peck Tribes in Montana
e Northern Cheyenne Tribe in
Montana
¢ Oglala Lakota Tribe in South
Dakota
¢ Rosebud Sioux Tribe in South
Dakota
e Standing Rock Sioux Tribe in
South Dakota
¢ Yankton Sioux Tribe in South
Dakota

Stocking numbers and locations are
coordinated with the Montana Fish and
Wildlife Conservation Office (Billings,
MT); USFWS Great Plains Fish and
Wildlife Conservation Office (Pierre,
SD); and the South Dakota Game, Fish
and Parks Tribal Liaison. Stocking
tribal lands provides recreational
fishing opportunities and provides a
boost in economically depressed areas
while fulfilling tribal obligations on
behalf of the U.S. Fish and Wildlife
Service. D.C. Booth also provided
brown and rainbow trout for Ellsworth
Air Force Base in South Dakota to
provide recreational activities for
service members.

Although anglers were not surveyed,
it is possible to estimate the net
economic value D.C. Booth Hatchery
operations have on anglers using data
collected during the 2011 National
Swrvey of Hunting, Fishing, and
Wildlife-Associated Recreation.'” In
the 2011 Survey, anglers responded
to questions that allowed the Service
to estimate net economic values for
various recreational hunting and
fishing activities, including trout
fishing. Estimates were reported by
State and although South Dakota was
not included as one of the States for
estimating the net economic benefit of
trout fishing, several adjoining states
were included.

Table 12 shows the reported means
and medians (updated to 2021 dollars)
for trout fishing economic values per
day as reported in the national survey.
In total, the Survey reported daily
economic values for trout fishing in

19 states. The overall average for all
respondents in all the states was $60.27
in net economie benefit associated

with a day of trout fishing. The median
value ($30.75) was about one-half the
average due to the considerably higher
values some respondents placed on a
day of trout fishing, which led to the
average estimate to be higher for all
states.

Youth fishing.

"Trout Fishing Economic Values per Day: 2011. Net Economic Values for Wildlife-Related Recreation in 2011. Addendum to the 2011 National Survey of
Fishing, Hunting, and Wildlife-Associated Recreation. U.S. Fish and Wildlife Service, Report 2011-8.
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Table 12. 2011 State Resident Economic Values For In-State Trout Fishing per Day (In 2021 dollars)

Mean Median
Alaska $56.58 $36.90
Arizona $97.17 $41.82
California $47.97 $30.75
Colorado $76.26 $31.98
Connecticut $36.90 $18.45
Idaho $38.13 $24.60
Maine $54.12 $36.90
Montana $54.12 $36.90
Nevada $70.11 $30.75
New Hampshire $52.89 $34.44
New Jersey $23.37 $15.99
New Mexico $45.51 $36.90
New York $71.34 $24.60
Oregon $84.87 $41.82
Pennsylvania $40.59 $14.76
Utah $76.26 $36.90
Vermont $33.21 $15.99
Washington $52.89 $33.21
Wyoming $86.10 $24.60
Aggregate $60.27 $30.75

Note: 2011 estimates updated to 2021 dollars using U.S. Bureau of Labor Statistics Consumer Price Index Inflation Calculator.

https://www.bls.gov/data/inflation calculator.htm

Source: Table 5. Trout Fishing Economic Values Per Day: 2011. Net Economic Values for Wildlife-Related Recreation in 2011. Addendum to the 2011 National Survey of
Fishing, Hunting, and Wildlife-Associated Recreation. Report 2011-8. U.S. Fish and Wildlife Service. https:/digitalmedia.fws.gov/digital/collection/document/id/2125

18 Cutthroat trout.



https://www.bls.gov/data/inflation_calculator.htm
https://digitalmedia.fws.gov/digital/collection/document/id/2125

Illll’.lllll'

Visitors of all ages enjoy feeding the fish and ducks at D.C. Booth Historic National Fish Hatchery.

To help make the conversion from Southeast United States.!® This study purposes of this analysis, we used the
the number of trout stocked by the estimated that for every trout stocked, weighted average based on the total
hatchery to the number of anglers it correlated to one-half of an angler number of stocked trout and the total

who fished for those trout this analysis  day.’ (An angler day is defined as a full  estimated number of anglers from both
relies on the findings of earlier studies  day of fishing or eight hours.) A similar  studies to estimate that a stocked trout
conducted by the U.S. Fish and study conducted in 2007 concluded that  correlated to 0.39 angler days as shown

Wildlife Service. In 2001, the Service trout stockings again in the Southeast,  in Table 13.
conducted a study on the economic but specifically in tailwaters, produced
effects of federal trout hatcheries in the one-fifth of an angler day. For the

Photo Credit: Chris Yushta

Table 13. Estimated Number of Angler Days Generated by a Stocked Trout in the Southeastern U.S.

Area Annual Stocked Trout Estimated Angler Days Angler Days per Stocked Trout
Southeastern U.S., 7 States, - -

FWS hatchery stocking (1) 6.9 million 3.5 million 0.51
Southeastern U.S. 11 States,

multiple agency stocking in dam 4.9 million 1.1 million 0.21

tailwaters (2)

Aggregate 11.8 million 4.6 million 0.39

Sources: (1) Caudill, James. Economic Effects of Trout Production by National Fish Hatcheries in the Southeast. USFWS August 2001; (2) Caudill, James. The Economic

Impact of Trout Stocking on Tailwaters in the Southeast Aquatic Resources Partnership (SARP). USFWS 2007

8The Economic Effects of National Fish Hatchery Production and Distribution in the Southeastern U.S.(Caudill, 2001)
“The Economic Impact of Trout Stocking on Tailwaters in the Southeast Aquatic Resource Partnership (Caudill, 2007)
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Table 14 shows the total economic
benefit to recreational anglers
associated with trout stockings by

D.C. Booth. The benefit to anglers falls
between $600 thousand and $1.2 million
based on the aggregate median and
mean economic values for a fishing day
presented in Table 12. This estimate
was derived using both the median and
mean economic value of an angler day,
the estimated number of angler days
per stocked trout, and the total number
of trout stocked by the hatchery. The
table also shows the breakdown of
benefits by area stocked based on the
allocation of D.C. Booth’s total hatchery
stock to individual sites.

Fish Car #3 is a popular stop on the grounds of D.C. Booth.

Photo Credit: Sam Stukel

Table 14. Economic Benefit of D.C. Booth Historic National Fish Hatchery Trout Stockings (2021)

Percent of
Hatchery Fish
Area Stocked Stocked
Crow Reservation 60.0%
Pine Ridge Reservation 10.0%
Rosebud Reservation 10.0%
Fort Peck Reservation 8.0%
Cheyenne River Reservation 3.0%
Standing Rock Reservation 3.0%
Yankton Sioux Reservation 3.0%
Northern Cheyenne Reservation 2.0%
Ellsworth Air Force Base 1.0%
Total 100.0%

2021

Stockings

30,000
5,000
5,000
4,000
1,500
1,500
1,500
1,000

500

50,000

Source: U.S. Fish and Wildlife Service, Economics Branch. Reported in 2021 dollars.
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Viewing large trout at D.C. Booth is mesmerizing for all ages.

Angler Days

11,700
1,950
1,950
1,560

585
585
585
390
195
19,500

Median Economic
Benefit of Trout
Stocking

$359,775
$59,963
$59,963
$47,970
$17,989
$17,989
$17,989
$11,993
$5,996
$599,625

Mean Economic
Benefit of Trout

Stocking
$705,159
$117,527
$117,527
$94,021
$35,258
$35,258
$35,258
$23,505
$11,753

$1,175,265
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D.C. Booth Historic

National Fish Hatchery
Visitor Survey

\ 4

Thank you for participating in this survey!

To show our appreciation at the end of this survey you can opt in to for a chance to
win one of five $100 Visa gift cards or one of 20 D.C. Booth 125" Anniversary
medallions.

Please return completed survey by Oct. 15, 2021.

CONSERVING

AMERICA’S
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PLEASE READ THIS FIRST:

Thank you for agreeing to participate in this survey! The U.S. Fish and Wildlife Service and The Booth Society are
conducting this survey to learn more about hatchery visitor experiences and their economic impact to the community.
Please respond regarding the D.C. Booth Historic National Fish Hatchery and the visit for which you were asked
to participate in this survey.

*Return the survey in the postage-paid envelope provided.

SECTION 1. Your most recent visit to the D.C. Booth Historic National Fish Hatchery

1. What made you decide to visit D.C. Booth Historic National Fish Hatchery? (please check only ONE box.)

O Vacation Guide

O Brown highway sign O Employee of Spearfish business
0 Magazine O Brochure or rack card O Resident of Spearfish
0O Social Media 3 Free fish food card O Visit Spearfish downtown office
O Hatchery website O Attended a wedding
3 ot b O Spearfish Chamber of Commerce
ther website O Friend, relative, co-worker or office
. neighbor
O Saw it from the road
[ DC Booth volunteer 3 Other (specify)
2. Are you a Spearfish resident? No Yes = skip to Section 2
3. Was this your first visit to the D.C. Booth Hatchery? Yes No
4. Was this your first visit to Spearfish? Yes No
5. Did you originally plan to visit the D.C. Booth Hatchery as part of your trip? Yes No
6. Would you have visited Spearfish on this trip if the D.C. Booth Hatchery did not exist? Yes No
7. Was visiting the D.C. Booth Hatchery the primary reason for your trip to Spearfish? Yes No

8. If you answered no to question 7 above, what was the primary purpose of your trip to Spearfish?
O Business
O Business-related convention or meeting
(O Recreation / vacation / honeymoon / getaway
O To visit relative(s) and/or friend(s) / wedding / reunion / graduation
O Personal business (moving a household, job interview, seeing a doctor, college visit, etc.)
O Other (please specify)
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9. Please tell us if you have heard of the nearby attractions below, and if so, if you visited the attraction(s) on your trip.

Attraction

Have You Heard of
this Attraction?

Did You Visit this Attraction on this
Trip?

No | Yes | Not Sure

No Yes

Adams Museum

Adams House

Days of 76 Museum

Deadwood Brothel Museum

Fort Meade Cavalry Museum

High Plains Heritage Center
Museum

Matthews Opera House

Spearfish Canyon

Sturgis Motorcycle Museum

Termesphere Gallery

Tri-State Museum

V2 2 2 2 R A A 2R 2 2\ 2

SECTION 2. Your experience at the D.C. Booth Historic National Fish Hatchery

1. Including your most recent visit, which activities did you participate in during the past 12 months at this hatchery?

(Mark all that apply.)
O Feed/observe fish

O Bird watching
O Photography

O Learning about nature/
wildlife

O Toured Fish Rail Car

O Toured Booth House

O Visited Fisheries Museum

O Viewed displays in Ice

House/AFS Hall of Fame

O Hiking/Walking
3 Jogging/Exercising
O Attended a wedding

O Shopped at gift shop

3 Volunteering
O Conducted research in archives

O Environmental education program
(for example, classroom visits, labs)

O Checked out fishing equipment O Interpretative program (for example,

for use off-site

3 Relaxation

bird walks, staff/volunteer-led talks)

O Hatchery special event (specify)

O Read outdoor interpretive signs

O Spent quality time with others

3 Other (specify)
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Which of the activities above was the primary purpose of your most recent visit to this hatchery?

(Please write only one activity here.)

How many people were in your personal group, including yourself, on your most recent visit to this
hatchery? (Please answer each category.)

number of people 18 years and older number of people 17 years and under

Did you go to the gift shop or into a building at this hatchery during your most recent visit?
O No / Not Applicable
3 Yes - If yes, what did you do there? (Mark all that apply.)

O Asked for information O Stopped to use the facilities (for
example, got water, used restroom)
O Attended a talk/video/presentation

O Purchased fish food
O Viewed the exhibits
O Rented/borrowed equipment (for

O3 Visited the gift shop to look at example, fishing rod, tackle box)

merchandise

O Other
[ Went on a guided tour (specify)

Please comment on the selection of merchandise, prices, and appearance of the gift shop.

Comments

If you have shopped our online gift store, dcboothfishhatchery.org, did you find it easy to navigate?

N/A

Yes Comments

How much time did you spend at this hatchery during your most recent visit?

If you spent less than one day at this hatchery, enter the number of hours: hour(s)

If you spent one day or more at this hatchery, enter the number of days: day(s)

8. Do you live within 10 miles of this hatchery?

O Yes

O No - How much time did you spend in Spearfish (within 10
miles) on this trip?
If you spent less than one day in the local area, enter the number of hours: hour(s)

If you spent one day or more in the local area, enter the number of days: day(s)
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9. What is the estimated number of times you have visited the D.C. Booth Hatchery in your life?

10. Approximately how many hours (one-way) did you travel from your home to this hatchery? hours

11. Please indicate your level of agreement or disagreement with each of the statements. Please select only one response
each item.

Strongly Strongly
disagree Disagree Neutral Agree agree
It is important to me that my children and my grandchildren will 1 2 3 4 5
be able to visit D.C. Booth National Fish Hatchery.
Coming to places like D.C. Booth National Fish Hatchery is an 1 2 3 4 5
important part of my family tradition.
D.C. Booth National Fish Hatchery provides me a sense of 1 2 3 4 5
connection to past and future generations.
This place is special because it is where my family/friends and I 1 2 3 4 5
spend time.
Coming to places like D.C. Booth National Fish Hatchery was 1 2 3 4 5

an important part of my childhood.

Strongly Strongly
disagree Disagree Neutral Agree agree
Many important family memories are tied to D.C. Booth 1 2 3 4 5
National Fish Hatchery.
I feel a sense of pride in my heritage when I am at D.C. Booth 1 2 3 4 5
National Fish Hatchery.
D.C. Booth National Fish Hatchery contributes to the character 1 2 3 4 5
of the Spearfish community.
D.C. Booth National Fish Hatchery has helped put the Spearfish 1 2 3 4 5
community on the map.
The Spearfish community history is strongly tied to D.C. Booth 1 2 3 4 5
National Fish Hatchery.
The Spearfish economy depends on D.C. Booth National Fish 1 2 3 4 5
Hatchery.

12. Prior to this visit, were you aware that the D.C. Booth Historic National Fish Hatchery is managed by the U.S. Fish &
Wildlife Service (FWS)?
Yes No Not sure

13. Please use a single word that best summarizes your visit to the D.C. Booth Historic National Fish Hatchery
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14. In the last 12 months, how many times have you visited...
...this hatchery (including this visit)? number of visits

...other fish hatcheries? number of visits

SECTION 3. Expenses related to your visit

1. Are you a Spearfish resident (live within 10 miles)? No Yes = skip to Section 4

2. Did you spend any nights away from home on this trip?
[ 1Yes [ ]No = Skip to Question 3

2a. How many total nights away from home did you spend on this trip? nights
2b. How many nights away from home did you spend in Spearfish on this trip? nights

2c. How many nights did you spend in each of the following types of lodging while you were in Spearfish on this
trip? Please write “0” if you didn’t spend any nights in a given type of lodging.

Number of nights in
Spearfish
(within 10 miles of this hatchery)

Lodging

Hotel, motel or lodge

Bed & Breakfast

Rented house, cabin, etc (through owner or AirBnB, VRBO, etc)
Second home or timeshare you own

Friends or relatives home

Spearfish City Campground

National Forest Campground

Commercial campground (e.g. KOA Campground)

Other type of lodging
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3. How many persons (including yourself) were in your immediate group on this trip?

(This is the number of persons for whom you typically pay the bills, e.g., your family or close friends, not members
of an organized group or participants in a motor coach tour)

persons

4. Record the amount of money that you and other members of your group spent in Spearfish on your trip. Your group
would include you and those with whom you shared expenses (for example, family members, traveling companions).
Enter the amount spent or enter 0 (zero) if you did not spend anymoney in a particular category.

Amount spent in the
local area/communiti

Categories g his hatel
(within 10 miles of this hatchery)
Purchases at D.C. Booth (fish food, gift shop, etc.) $
Hotel, bed & breakfast, cabin, etc. $
Camping fees (for example, tent, RV) $
Groceries $
Restaurants and bars $
Car or recreation vehicle rental $
Gasoline and oil (for private vehicles, boats, RVs, or other motors) $
Souvenirs/clothing and other retail $
Admission and tour fees (for other Spearfish attractions) $
Other (specify) $

5. As a result of your visit to the D.C. Booth Hatchery, did you spend more money in Spearfish than you otherwise
would have? Yes No

5a. If yes, about how much more money do you think you spent in Spearfish as a result of visiting
the D.C. Booth Fish Hatchery? $
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SECTION 4. Fish Hatcheries

1. Do you fish? Yes No

2. How interested are you in the topic of fish hatcheries?

Not at all Slightly Moderately Very Extremely
Interested Interested Interested Interested Interested
1 2 3 4 5

3. On your visit to D.C. Booth National Fish Hatchery, how much did you learn about each of the following topics?
(Circle one number for each topic)

A A moderate A substantial
How much did you learn about the... Nothing little bit amount amount
Fisheries Management? 1 2 3 4
Unique history of D.C. Booth National 1 2 3 4
Fish Hatchery?
Importance of D.C. Booth National Fish 1 2 3 4
Hatchery to Spearfish?
Aquatic invasive species? 1 2 3
The U.S. Fish & Wildlife Service? 1 2 3
The value of hatcheries? 1 2 3

4. Prior to visiting the D.C. Booth Hatchery, did you know that National Fish Hatcheries also raise non-fish species
such as toads, frogs, salamanders, mussels, insects and aquatic plants? Yes No

5. How important are the following conservation functions of fish hatcheries? Please select only one response for each

item.
Neither
important
Very nor

much not Not not Very

important important important Important Important
Stocking fish for recreational fishing 1 2 3 4 5
Restoration and recovery of threatened and endangered fish and 1 2 3 4 5
aquatic species
Stocking fish to mitigate for federal dams 1 2 3 4 5
Restoration or enhancement of aquatic habitat 1 2 3 4 5
Aquatic invasive species eradication or prevention 1 2 3 4 5
Enhancing fish passage (i.e. dam removal, culvert replacement) 1 2 3 4 5
Implementation of Science and technology 1 2 3 4 5
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SECTION 5. A little about you

** Answers will pot be linked to any individual taking this survey. **

1. Areyou? O Male O Female

2. What is your age?

3. Do you live in the United States?
LI Yes = What is your home state/province?
What is your zip code/postal code?

[0 No-> What country do you live in?

4. Which of the following best describes your current employment situation? (Mark only one.)

O Employed full-time O Unemployed O Retired
O Employed part-time O Homemaker/caregiver O Disabled/unable to work
3 Self-employed O Student O Other (specify)

5. On what day are you completing this survey? Month Day Year

6. If you would like to opt in for a chance to win one of five $100 Visa Gift Cards cards or one of 20 D.C. Booth 125"
Anniversary medallions, please provide your contact info below. *This is optional.

e Name

*  Email

*  Phone Number

If you provided your name and email above, would you like to receive information about Booth Society memberships
and hatchery happenings and events? Your email will not be shared with anyone.
Yes No
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SECTION 6. Add your stories, memories, comments, complaints and recommendations

** This section is optional.

Thank you for completing the survey!

Please return your completed survey in the postage-paid envelope provided.

If you misplaced the envelope, return your completed survey to:
Booth Society Inc., 423 Hatchery Circle, Spearfish, SD 57783
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For further information contact:

D.C. Booth Historic National Fish Hatchery and
National Fish & Aquatic Conservation Archives
423 Hatchery Circle

Spearfish, SD 57783-2643

605/642 7730

u.s.
FISH & WILDLIFE
SERVICE




